2022 Season

HANDBOOK

The handbook of this "award-winning" market is meant to provide answers
to the questions that you may have about the market, the popoulation that
Trail's Incredible Farmers Market serves, vision, mission, market statistics,
guidelines and the support provided for a fun and successful market for all!
For inquiries reach us at trailsincrediblefarmersmarket@gmail.com | www.trailfarmersmarket.com | 250.231.8671
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Who We Are / Welcome
Trail's Incredible Farmers Market is an initiative under the Sustainable Local Agriculture
Committee (SLAC) of the Lower Columbia Community Development Team Society
(LCCDTS).

Members represent the interest and concerns of social and economic

development in the Lower Columbia Region. The Lower Columbia Region includes:
Village of Fruitvale
Village of Montrose
City of Rossland
City of Trail
Village of Warfield
Electoral Areas A and B of the Regional District of Kootenay Boundary

Population: approximately 20,000 people

Trail's Incredible Farmers Market Vision & Mission
Vision:

To be a fun, family-friendly and successful regional farmers market where
we all come together to learn, nurture and celebrate Kootenay Culture
through local food, agriculture and artisans.

Mission:

To create an economically and socially sustainable local marketplace, that is
vibrant, diverse and inclusive while promoting and working with
community organizations in the furtherance of our vision and mission.

How to
Find Us:

Email: trailsincrediblefarmersmarket@gmail.com
Phone: 250.231.8671
Address: 1499 Bay Ave., Trail, BC V1R 4A9
Website: trailfarmersmarket.com
Facebook: facebook.com/TrailsincrEDIBLFarmersMarket
Instagram: instagram.com/trailfarmersmarket/
You Tube: trails incredible farmers market
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Trail's Incredible Farmers Locations
Summer Market On the Esplanade (May to Oct)
In 2021, we outgrew our Cedar Ave Location and moved the market to The Espalande,
right on the banks of the Columbia River in Downtown Trail. This market serves a
population of approximately 20,000 people averaging 1250 visitors per market. BiWeekly Saturdays 10am to 2pm. The new location is a gem for vendors and visitors:
Located on the banks of the last free-flowing sections of the Mighty Columbia
River providing incredible river, mountain and city views.
Free Vendor Parking located adjacent to the market. Free parking for shoppers
Pedestrian River Walk provides easy walk to one of the longest, pedestrian
suspension bridges in North America, It is 1,000 feet and forms part of the
Trans Canada Trail.
Adjacent to national and international award winning gardens, park and floral
displays
Riverfront Centre a landmark building housing the library, museum and visitor
centre. It won the Facility Awards of Excellence from the BC Parks and
Recreation and we partner with the Trail & District Public Library for 12 and
under fun including scavanger hunts and other child-friendly activities.
Located in the Downtown Core for shopper cross-over
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Market Dates: Summer Market On the Esplanade
As we have numerous special events, this is a
bi-weekly Saturday Market with special
themed markets. 2022 Dates are as follows:
May 7 (BYOB=Bring your own Blanket) &
21
June 4 & 18 (Father's & Indigenous Peoples
Day)
July 2 (Oh Canada), 16, & 30 (Let's Bar-B-Q )
Aug 13 & 27 (Market Goes Garlic) Oct 8 (Give Thanks) & 22
Sept 10 (Harvest Moon) & 24

Special Event Markets
Trail's Incredible Farmers Market partners with communities and other organizations
for incredible events. With COVID most have been cancelled. Perhaps in 2022 they may
return.

Music in the Park Night Market:

In partnership with Trail & District Arts Council held in Gyro Park. Music, Food Trucks
and Adult Beverage Garden. Attendance between 3,000 and 5,000. Cancelled in 2020
and 2021 due to COVID. 2022 pending.
All About Heart:

A Valentines Fundraiser for the Farmers Market Nutrition Coupon Program. Market,
Fashion Show and Luncheon. Cancelled in 2021 due to COVID. With current COVID
protocols, decision has been made to perhaps hold at a later date.

Last Minute
Christmas
Market:

The largest and most magical Christmas Market Village in
the West Kootenays. Held at former Zellers Store at
Waneta Plaza. Each vendor with a 10 foot by 10 foot space,
Santa on-site and so much more. 2021 we welcomed over
5,400 shoppers. 2022 Dates: Nov 26/27 & Dec 10/11
Truly magical with vendor promotion and support
including a complimentary marketing package.
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Special Event Markets - Continued
Spooktacular

An annual City of Trail Halloween Event in
partnership with various organizations.
Market, Outdoor fun, Trick or Treat, costume
contest, food and more, A very popular, well
attended family event. 2022 - Oct 29 (Covid Pending)
Be in BV:

An event in Fruitvale by the Dynamic Aging Society showcasing
lifestyle activities by government, business and not for profit
organizations throughout the region. 40+ Exhibitors, Farmers
Market, Food Trucks.
COVID Cancelled 2020 and 2021. 2022
Pending.
Hills to Valley Garden & Art Tour:

This is a regional, must-do tour of outstanding gardens located between Rossland and
Fruitvale with both visual and performing artists in each garden, plus a luncheon in
one of the communities. Tickets are sold three ways;
Self guided tour
Self guided tour with luncheon, or
Bus Tour with luncheon.
This tour has been cancelled due to COVID in 2020 and 2021. With so many parts,
this tour takes a few months of planning, so is pending with final decision to be made
in the spring.
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Join Our Community

Trail's Incredible Farmers Market (TIFM) community is a diverse team of farmers, food
preparers, artisans and more. Vendors make, bake, grow, raise or wildly harvest what they
bring. We have some of the highest standards which is appreciated by shoppers who express
their delight by the variety of high quality vendor product with their support.
We are volunteer strong. We love what we do and bring our passions with integrity to create
one of the most successful markets in the region. This allows proceeds to go directly back into
the community, market and promotion and support of vendors and market. Vendors and
volunteers are a team, treated as colleagues and welcome ideas and thoughts to make things
better.
Located in the City of Trail are two of the largest employers and economic drivers of the region
providing good paying positions and contractual spin-off. Employment insurance and social
assistance rate are well below provincial average and the number of people who own their own
homes is above the provincial average. We serve a population of almost 20,000.
Members of the Farmers Market Association of BC provides resources, campaigns, programs
and advocacy which has been particularly helpful as we navigated through ever-changing
COVID protocols over the last two years.
Part of our success is attributable to partnerships and support of the business community,
municipality and regional governments, for profit and not-for profit service organizations.

Application Intake Dates
Applications are accepted throughout the season on an ongoing basis. However, target dates
for the outdoor farmers market dates on the Esplanade are January to April. Existing vendors
will have to reapply.
To apply, go to the Vendor Sign-Up Form on our website https://trailfarmersmarket.com/
Scroll to the bottom of the page to input your information. For Applications for Special
Events, vendors will be advised, if proceeding in 2022 and when open.
Please note, do not send fees until application has been approved

TIFM Programs that Support/Promote Vendors
Programs that Promote and Support Trail's Incredible Farmers Market Vendors & Community:
Farmers Market Nutrition Coupon Program: Partners in 2021 were United Church Food
Bank and Rossland Food Bank. This program provides coupons for low-income seniors,
families and expectant moms to purchase food direct from the farmer at the market. This
supports both those in need but also the food producer thereby strengthening local
agriculture. 2021 - Approximately $40,000 redeemed
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Kootenay Teen Chef Club: A new program in 2021 for Teen Chefs 13-18
A heartwarming and inspiring new program in 2021 for Teens 13
- 18 of all skill levels in the West Kootenays. Teens shop from the
market, learn about local food and agriculture, cook great meals
at home. Partner is Trail & District Chamber of Commerce.
Ambassador is Mandi Lunan Food Business Coach. On the left
Teen Chef Rayne has a "pizza our hearts" with his tasty "back to
school meal" featuring spicy Italian sausage from You Silly Sausage, pepperoni from
North Fork Pork and Poultry, homemade pizza sauce using tomatoes from their
garden, and garlic, onion and green pepper from Grand Forks Farms... accompanied
by a delicious Honeycrisp apple also from Grand Forks Farms. Such a delight to see
your products prepared by a Kootenay Teen Chef shared on social media.
Hatch & Hype: New business development strategy to hatch, hype and bring focus
to new farm, food vendors and products. Every market we promote, provide
branded tent flag and promotional materials for a new vendor or product. Our
Hatch & Hype Ambassador will support your vision or make suggestions.
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TIFM Programs that Support/Promote Vendors, Con't
Go Live With Block Buster Vendor Picks: Each market
many vendors provide a product they would like to promote
and we take it live at 10:30am. It can be an agricultural
product, a special or draw you are having at your booth, an
artisan product, beverage etc.
Incredibly Delicious: With COVID we decided to shift from Chef at the Market
to YouTube where we film a chef or home cook shopping the market and
preparing a dish in their restaurant or home kitchen. This has included an
arrary from making strawberry jam to canning Spagehtti Sauce in the backyard
kitchen to delicious cultural meals from North African Lamb Stew to Hungarian
Goulash and often paired with local wines and liquor. In 2021 we expanded to
show how food, art and agriculture merge into Kootenay Culture. Check it out
on our YouTube channel, Trail's Incredible Farmers Market. You may have seen
some of the videos on TV, Shaw Spotlight

Photograhpy/Video: Promotion of vendors and TIFM is a priority and one
way we highlight it though professional video and photograhphy.
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TIFM Programs that Support/Promote Vendors, Con't
Junior Activities: In 2021 we partnered with the Trail and District Public Library
with activities for children 12 and under. This was a lot of fun with Scavanger
Hunts, creative activities, demonstrations and games. 2022 will continue and
expand to engage kids in the local food systems.
Private Facebook Group: Just for TIFM vendors and volunteers a private facebook
group which provides an opportunity to discuss, troubleshoot and support each
other. New vendors will receive link and password.
Workshops: Last year we provided a free Vendor Webinar for Artisans, Bakers,
Farmers and Food Producers that provided tips for success and resources to
industry leaders and grant opportunities. 2022 we plan to broaden the workshop
scope to further support vendor success.
Shopping Bag: We appreciate the Regional Businesses and
Organizations that financially support the TIFM shopping
bag. The bag promotes the market with donational proceeds
to further support and promote the market, thereby
promoting and supporting TIFM vendors. This year, part of
the proceeds will be used to purchase a much needed trailor to
transport equipment to and from the markets and events.
Social Media, Print, Radio, Newsletter: TIFM uses many forms of of advertising to
connect and engage with community, inform of special events, activities, themes,
generate traffic, promote vendors and product, etc.
Community Partners Sponsors/Partners: TIFM is fortunate and willing to form
partnerships and collarborate with businesses, for profit and not-for profit
organizations thoughout the region that support our vision and mission statement.
New in 2022 - Yearly Magazine: Will be published in Sept/Oct and
comprise your favourite harvest recipes, vendor features, articles
and stories that promote our vision and mission statements.

Application Guidelines & Standards

The success of the TIFM and vendors is a priority. You sell directly to the consumer who
we wish to be a repeat customer of the market. Thus, we have established Guidelines and
Standards and work extra hard to create the most safe, inclusive, enjoyable, organized
and equitable environment for all as possible. Your adherence is respectfully requested.
NON-DISCRIMINATION POLICY: The Market opposes discrimination of any kind and expects
each Vendor or Volunteer to take appropriate steps to avoid and prevent all types of harassment
TIFM does reserve the right to make changes or exceptions to guideline at any time.
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Application: Applications must be submitted through our website
trailfarmersmarket.com For the farmers market go to the heading Vendor Sign-Up
Form. Special events will have their own heading. Each application will be
reviewed. If further questions, TIFM will contact you. All prospective vendors,
including those returning, must submit an application.
Approved Product: Only approved products that are made, baked, grown, raised or
wildly harvested by the vendor can be sold, displayed or advertised.
No Vendor shall sell any commercial, imported or secondhand items
Franchises and Resale of Purchased Goods Are Prohibited

All products for sale need to meet the laws, regulations, and rules as specified by
federal, provincial, and municipal bodies, local health authorities, TIFM, and the
certifying body the vendor belongs to. It is up to the vendor to know and comply
with the Provincial and Federal sales tax requirements.
Quality products such as vine ripened, fresh produce, and high quality baked and
prepared foods as well as professional level crafts are expected. Items offered as
"seconds" are encouraged for sale but should be labelled and priced accordingly.
Selling of Animals: No live animals may be sold or given away at the Market.

Application Approval: Each application will be reviewed, decision made and
applicant notified. Decisions will be made on space availability and the markets
need to balance available product with a diverse selection for consumers.
The Market may determine in its best judgment that category limits are appropriate
to prevent a material adverse effect on the Market, its vendors or the public. Material
adverse effect may include such factors as the effect of oversupply on price or any
product, an imbalance in the nature, type or selection of Vendors, or other factors
that the Market Committee reasonably believes will harm the Market.
On occasion, to attract particular types of products not otherwise available in
sufficient quantities at the Market, the Market may allow resale. Approval in advance
will be equired.
Returning vendors, based on seniority, will be given priority.
TIFM reserves the right to make the final approval of all applications and products sold
by Vendors and to impose any additional conditions it reasonably believes are needed
to ensure availability of space; to meet product mix requirements; to meet
requirements imposed on it by outside governing or regulatory entities.
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Approved Vendors: Vendors must attend the markets that they have been
approved for. If employees or family are attending please ensure they are well
versed in the product and farm/business and thus can answer a full range of
shopper questions as they represesent you and the market.
It is the approved vendor's responsibility to ensure their representatives at the
market comply with all market rules and regulations.
No vendor may assign, sublet or sell their market stall to another vendor. Stall
sharing with one other partner is allowed if both vendors are present in the stall
to represent their products. Stall sharing must be approved by TIFM.
All approved vendors must carry a minimum of $2 million liability insurance
including product liability.
Approved vendors must attend the market that they have applied for and been
approved for.
Each vendor must provide their own tent, tables, weights, displays, signage.
Vendor Fees: are non-refundable.
Per Booth: Pre-paid No Power = $25/Day
Pre-paid With Power = $30/Day
Drop-in Booked within 5 Days of Market = $35/Day
Drop-in with power Booked within 5 Days of Market = $40/Day
Stall Sharing = $15 Each/Day. Max 2 Vendors/Manager Approval Required
Vendor Collectives = $50 Application Fee per vendor
Additional Booths = Day Rate
Payment is due on or before noon the Monday before the market
Seasonal Pre-Paid = 10% reduction

Cancellations/Late Payment:
Once, during the market season (May to October) a vendor, with 72 hours notice of a
scheduled and approved market, may cancel or change market date. (date change
dependent on space availability). 50% Refund. Notification of less than 72 hours
No Refund. Additional cancellations, no refund.
Two No Shows =
Forfeiture of future Market Dates

Payment received Market Day -$25 Penalty | No Show - Vendor Fee Plus $50 Penalty
Volunteers work hard, it is rude to fellow vendors and a missed opportunity for another
vendor on wait list missed.
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Arrival / Setting Up / Parking
Prior to the market you will receive an email which will include market layout, any
special activities, details, any changes to COVID protocols etc.
1. The event runs from 10 AM to 2 PM, so please be set up and ready by 9:45 AM.
You can arrive as early at 8:15AM to set up. Entrance at Helena St. & Bay Ave.
only. You will be greeted by a volunteer who will assist you, answer questions
and show you to your spot. Your spot will be numbered in chalk.
2. Set up is busy and can be a little chaotic. Carefully bring your vehicle into the
event area to drop off your equipment/tent/table etc. Before setting up,
relocate your vehicle so the event area doesn’t remain congested with vehicles
with fellow vendors waiting for you to move before they get to their spot.
3. Parking for vendors is free, convenient and located adjacent to the market.
4. To keep the market safe and fair for all, no selling is permitted prior to 10AM
Prior to 10AM you may sell to other vendors and volunteers.
The cowbell will ring at 10AM

5. If you have a product you would like to have presented on the GO LIVE
BLOCKBUSTER VENDOR PICKS bring it and a write up to the main market
tent. It will be returned to you prior to the end of the market.
Packing Up / Selling Out / Leaving
1. Out of courtesy to you fellow vendors and the market do not pack up and/or leave
early.
2. If you sell out, please place a sign that you are sold out and when you will be back to
the market. Packing up leaves big spaces and does not give a good impression to
shoppers. A sold out sign is better on an unmanned booth than no booth. By
packing up early and leaving you are not doing yourself or fellow vendors any
favors, and often there are last minute shoppers.
3. As products sell out do not remove empty bins/baskets & corresponding
signage because customers then have no incentive to come earlier next time. If all
they see is wilted lettuce or a couple of beets, they will not ask you questions about
other products, get to know you, or better yet, order in advance, or
ask you questions about other products you will be bringing.
Those that come to the market late, are going to leave the market thinking the
market does not have a good variety if all they see are barren tables and big empty
spaces where tents used to be.
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4. The cowbell will ring at the close of market, 2PM. Then take down your tent
and prepare all for loading. When all is packed and ready to load, bring
your vehicle back into the market area to load up your belongings.
Before leaving, ensure your site is clean.
The area will be busy, so be cautious. For safety, all vehicles will come in
from the Bay Ave Entrance and exit via Spokane.
Vendor Signage/Certification Documents etc Business name must be prominantly
displayed and read from at least 20 feet away. Ensure product pricing is displayed in
a clear and obvious way.
Organic, biodynamic or first, second, or third year transitional claims must be
supported with appropriate certification and displayed at the front of your booth.
Any farm or product not certified as organic may not display any sign that includes
the word organic.
Alcohol Vendors must post at their stall appropriate authorization from the Liquor
Licensing Branch and abide by all guidelines of the authorization. If offering
samples, "Serving it Right" certificates must be displayed.
Prepared Food Vendors include products such as baking, jams,
candy, chocolate, beverages, etc.
Review of the "Guidelines for the Sale of Food at Temporary Food
Markets" is required. Link is to the right.
All prepared Food Vendors must have Food Safe or Market Safe.
Required licenses and permits must be brought to the
market and available for viewing.
Craft Vendors are juried with consideration given to returning vendors, product
uniqueness, demand, quality, product meets approved catagories, product diversity
for shoppers and balance for vendor success, market history regarding payment and
attendance record, time of application submission.
No Vendor shall sell any commercial, imported or secondhand items
Franchises and Resale of Purchased Goods Are Prohibited
Tent Weights: We are located on the river and can experience winds. Thus, weights
on all four corners are mandatory. If you do not have weights you will not be allowed
to set up. 25 pounds minimum, on each corner are required.
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Gross Sales Information: We use the information collectively and by category so that
we can further support vendors and the market with funding and corporate
sponsorship. The information is confidential and we will use it for market statistic
purposes only. You will be provided a form to complete for each market.
No Hawking, Badgering, Accosting any member of the public. Best described as selling
in a very agressive manner that would be considered offensive, disruptive or intrusive.
For example, grabbing a shoppers attention by calling out to a shopper from another
vendors booth.

Ten Benefits When you Join the TIFM Team

1. You are on the team of an Award Winning, Passionate, Family Friendly, Successful and
Growing Market
2. You will be serving a population of approximately 20,000 in a community that is one of
the major economic drivers of the region with high paying occupations, with
employment insurance and social assistant well below the provincial averages.
3. Stunning location and environment to support additional activities for you to flourish
4. Vendors carefully curated to provide high quality, diverse local product, to
foster success
5. Members of the BC Association of Farmers Markets with resources to help you grow
6. Numerous programs, market themes, events, activities to help you grow your business
and increase network of buyers
7. Farmers Market Nutrition Coupon Program & Kootenay Teen Chef Club
8. Marketing plan designed to promote TIFM vendors and market print, social media,
radio, newspaper and new this year "TIFM Magazine"
9. Collaboration with Chamber, business community, for profit & not-for-profit
organizations and residents
10. Strategies to Promote & Support Local Make Bake Grow Raise or Wildly Harvest

Added Bonus

Advertising 3 ways all year long

BUSINESS CARDS

FLYERS
RACK CARDS

